E-ISSN: 2706-9591
P-ISSN: 2706-9583
LJTHM 2022; 4(2): 75-77
Received: 13-08-2022
Accepted: 21-08-2022

Daravath Roopsingh
Department of Tourism
Management, Kakatiya
University, Warangal,
Telangana, India

Corresponding Author:
Daravath Roopsingh
Department of Tourism
Management, Kakatiya
University, Warangal,
Telangana, India

International Journal of Tourism and Hotel Management 2022; 4(2): 75-77

International Journal of
| Tourism ﬁ

&
Hotel Management

Tourism entrepreneurship in India: Issues and
challenges

Daravath Roopsingh

Abstract

Entrepreneurship in the field of the tourism industry area is known as the tourism industry business. It
alludes to movements of every sort and business that offers vacationer items and administrations to the
penniless individuals. This kind of big business includes arising business exercises in the space of
convenience, transportation, shops, diversion, and numerous others. The tourism industry and
accommodation industry may offer number of innovative open doors for independent company
improvement. Presently a day's tourism industry is considered as a profoundly serious field of action.
Business ventures in this industry for the most part offer consideration on monetary improvement of
tourism ranges, mean to make new viable organizations by expanding the capacity and ability of
endeavors to sort out the business and embrace gambles consequently procure more benefit, set out
greater work open doors, increment way of life of individuals, draws in outsiders, increment the
progression of asset from far off country and so on. In this way, the tourism industry is one of the
quickest developing industries which prompts monetary improvement for the non-industrial nations
like India.
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Introduction

The tourism industry is the most common way of figuring out opportunity away from home
for recreation, unwinding and pleasure. The tourism industry area is a financial force to be
reckoned with for the improvement of a country. This area makes enormous number of work
valuable open doors. Besides it will go about as a root map to improve the personal
satisfaction of the people. Facilitating as well as fortifying of the tourism industry is the
principal adage of Service of the tourism industry in India.

Business venture is the most common way of creating, putting together and running an
endeavor, for acquiring benefit from the vulnerabilities winning on the lookout. Attributes
that make business fruitful are capacity to face challenge, development, clear vision of new
pursuit, nature of initiative, adaptable and receptive character. The individual who embraces
this movement is known as a business visionary, who generally look for changes, answers it
and take advantage of it as an open door, buckle down, bear risk.

The tourism industry business venture alludes to the exercises planned powerful and
beneficial association of interest for and supplies of the tourism industry items. The tourism
industry Items are a combination of labor and products requested by an explorer during
movement to an end at an objective. These incorporate regular, social and artificial things
and offices like lodgings, transport and auxiliary administrations. In this cycle, sightseers
foster an encounter which varies from individual to individual. According to a more
extensive viewpoint, the whole of encounters experienced by the vacationers during the
whole excursion can be treated as the tourism item.

Tourism Entrepreneurship creates numerous employment opportunities. It is the hub of
innovation that offers new product ventures, market, technology and quality of goods, etc., it
will lead to increase the per capita income of the people and national income too. increase in
the consumption of various goods and services by a household for a particular period leads to
rises the standard of living of people. It also assists the organization towards a more stable
and high quality of community life. Community development can be achieved through the
process of tourism entrepreneurship.

Tourism Entrepreneurship
Tourism entrepreneurship refers to the activities designed effective and profitable interaction
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of demand for and supply of tourism products.
Entrepreneurship in the field of tourism sector is known as
tourism entrepreneurship. It refers to all activities and
business that offers tourist products and services to the
needy people. This type of enterprise involves emerging
business activities in the area of accommodation,
transportation, shops, entertainment, and many others.

Tourism Entrepreneurship in India

Tourism becomes the perfect vehicle for inclusive growth of
society and positively contributes to the development and
poverty alleviation. Tourism industry has the potential to
change lives and way of approach to people. In which
secondary sources are used to gather information. Tourism
industry in India is growing and it has vast potential for
generating employment and earning large amount of foreign
exchange besides giving a fillip to the country’s overall
economic and social development. Eco-tourism needs to be
promoted so that tourism in India helps in preserving and
sustaining the diversity of the India’s natural and cultural
environments.

Tourism is a rapidly growing industry of the world, and it is
gaining universal acceptance as an engine because of its
forward and backward linkages which helps in overall
development of a country. Like any other countries, India is
also recognizing the tourism sector’s ability to push the
economy upward. India is a land of unlimited opportunities,
as the country is blessed with vast culture, diversity and
tremendous natural beauties. Each city and state have so
much to offer in terms of the architecture, adventures,
heritage and so many experiences to be explored.

The demand for tourism entrepreneurship depends not only
internal sources, but also on external sources. Firstly, it is
related with the economic condition of the country, i.e.,
when economy grows, disposable income of the country
also grows which will not only induce them to travel more,
but also encourage investing and starting their business set-
ups. Secondly, internal sources are its rich culture and
heritage. India’s diversity attracts not only foreign tourists,
but also its own citizens to explore charming beauty that it
has to offer the world.

Benefits of tourism entrepreneurship

Creating Employment Opportunities

Entrepreneurship empowers individual to frame private
company. Business visionaries give immediate and
backhanded enormous scope work to the jobless individuals
which is a constant issue of immature and emerging
countries. The work escalated nature of limited scope the
tourism industry business produces more tasks to move
along neediness in the country.

Development of the Economy

The payment for the different factors to production and
returns made by entrepreneur, leads to increase in the
national income and the gross domestic product, which
develops the standard of living of the citizens of the country
and bring up economic development.

Conservation of Foreign Exchange

Tourism entrepreneurships boost the flow of foreign money
to the domestic country. The direct expenditure boosts the
receipt of foreign exchange, which has multiplier effect of
the economics of the local environment.
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Issues of Tourism Entrepreneurship

Making it through the first 2-3 years, financially, is by far
the biggest challenge of any entrepreneur. Limited
knowledge about or access to adequate finance, sponsors,
grants or funds are factors which can make entrepreneurial
success in sustainable tourism a challenge. India is yet to
realize its true potential of vitalizing its tourism assets to
make a significant contribution to the country’s economic
development with inclusive growth. The 12t h plan
document represented a significant departure from a primary
focus on international tourist arrivals and foreign exchange
earnings being the principal objective and attempts to
integrate the role of tourism in accordance with the
Millennium Development Goals and the Sustainable
Development Goals.

Challenges of Tourism Entrepreneurship

Inadequate Infrastructure: Good infrastructural facilities
in transportation, communication, electricity supply, water
supply were needed for the successful running of tourism
entrepreneurship in India.

Security Issues

Lack of security and insufficient protection of lives and
belongings of the visitor by various security agencies had
stuck tourist investment. Security condition in the country
has affected the inflow of international tourism of the
country.

National De-moralization

Corruption prevailed in the country make the procurement
of licenses, permits, goods, and services from government
agencies and even payment of taxes without giving bribes.

Conclusion

The tourism industry business people and their business
issues are entirely unexpected from other business people.
Disappointment or progress of the tourism industry business
visionaries simply founded on the outside climate backing
like the tourism industry framework offices, government
strategy, sponsorships, furthermore, charge strategy,
political steadiness of the nation and state or district. So, the
public authority specialists ought to help ethically the
business visionaries to fulfill them. The review's results
uncover that business venture assists with making monetary
improvement through different SMEs activities. Essentially,
business people step up for these exercises that can produce
self-employment for themselves as well as work potential
open doors for other people.
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